e PR T TS

Television and the Intel
a marketing symbiosis

David F. Poltrack
Chief Research Officer
CBS Corp

@CBS %/ ION









34% Early 34% Late
Majority Majority

13 ¥ Early 16%
Adopters Laggards
















Non-
Broadband,
31.6%

Broadband,
68.4%













A18-34 | A3554

Sample Size: N= 3461 1732






















Full Series
Recording,
55.0%

Individual

Recording,
45.0%




Sample Size: N= [ 216 | 49 |

e e




A18-34 | A3554

Sample Size: N= 2174 1117 | 580 |













A18-34 | A3554

Sample Size: N= 2316 1167







+150%







A18-34 | A3554

Sample Size: N= 2229 | 606 | 1122

Episodes of TV shows | have ALREADY watched on TV
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# of Online Views by Week

13,874,771
11,975,033

2,128,032

1st wk (6/29) 2nd wk (7/6) 3rd wk (7/13)

5,318,339

4th wk (7/20)




Consumer Ratings of the Evian TV Spot
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Attention Likeability
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